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National Chin-Yi University of Technology

Curriculum Planning of 2024 Master’ s Degree in Department of Distribution Management
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. First Semester Second Semester
P Subjects —
ER 5 ¥ F 5 5 pF
Credits Hour Credits Hour
% i34 p (10 5§ » ) Required Courses (10credits hours)
% - # E First Year
ER vk Seminar 1 9
G EETg Business Research Method 3 3
% - % & Second Year
(=) Thesis (1) 3 3
He(2) Thesis (1) 3 3
% ¥ i34 p Department Required Courses
% - 5 Z First Year
7 7 ;% Research method
AT R TR Statistical Analysis and Practical 3 3
TEFT Operations Research 3 3
t2o iy 4 - + 8 4% Core-ability of E-Commerce
S i AL P E TRAT 3 Advanced Distribution Technology 3 3
FE E B Advanced Database Management 3 3
%ijﬁ ' T4 AR Advanced E-Commerce 3 3
K =k EBF A General Electives Courses
Technology PRV Multimedia Technol "oplicati 3 3
Application b 4EAEF Ho ultimedia ec'no ogy Applications
o B e Internet of Things 3 3
E R4 Non-Store Marketing 3 3
L EFRALIFH Advanced Enterprise Resource Planning 3 3
thoo i 4 pEE M % g 1 Core-ability of Customer Relationship Management
PRA% (74§ I8 Service Marketing 3 3
FEE B G 102 Advanced Customer Relationship Management 3 3
D Bl Yk Advanced Consumer Behavior 3 3
. B EgE Business Intelligence 3 3
?_iﬂ Fros it 4 - dag 72 Core-ability of Supply Chain Management
R B International Logistics 3 3
Business = oy ma Advanced Supply Chain M t 3 3
Management % fedtd A vanced Supply Chain Managemen :
= FEB AP General Electives Courses
A ek Competitive Strategy 3 3
FEIFEFE Advanced Operations Management 3 3
& A 8 I 2t Advanced Cost and Theory of Decision-Making 3 3
Ji 3 A 4 B Distribution Chain and Franchising 3 3
% - 8 & Second Year
3 2 % Research method
i fF A Regression Analysis 3 3
K SR Multivariate Analysis 3 3
tio iy 4 -7 + 7 4% Core-ability of E-Commerce
e M-Commerce 3 3
= FE 24P General Electives Courses
PR Fvippiage Strategic Logistics Management 3 3
A;Tii\: S B s Big Data Analysis 3 3
Technology | ;% i 45 Decision Analysis 3 3
Application — — - -
Faxrgm Information Security Management 3 3
E Rk -V Advanced Total Quality Management 3 3
fHaessgs Organization and Change 3 3
LA T Distribution Chain Store Type Analysis 3 3
Py 4 -4 g 12 Core-ability of Supply Chain Management
4 Em iR v Marketing Channel Strategy 3 3
AF B FhER Inventory Management 3 3
Business = FE 24P General Electives Courses
Management oy - -
ek Advanced Store Facility Planning and Design 3 3
EEY R Advanced Project Management 3 3




Gt 7)

3 £ i34 P General Electives Courses(#)
%ﬁﬂ A F R R Advanced Human Resources Management 3 3
Business PA 7% g AT Advanced Financial Management 3 3
Management | BFF & F 1L International Retailing Management 3 3
PR Management of China Style 3 3
# 3 Note :
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Students in the Master’ s degree program of Distribution Management are required to take 40 credit
hours (including Thesis 6 credits, Seminar one credit, Business Research Method 3 credits, and Core-
ability courses at least 9 credits).
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Students need to complete the academic research ethics education course for at least 6 hours before
the final defence application.
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The elective courses are divided into 2 categorles. Technology Application field and Business
Management field.
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The department reserves the right to ad just the curriculum in response to external factors such as
changes in regulations, suggestions of evaluation and accreditation, or government program regulations.
If there are any revisions, will be announced before the start of the semester, and the revised
content, scope of impact, and related supporting measures will be clearly stated to protect the rights
and interests of students.
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