R S

PHHEAFEINSEER &

¥ER LI E L 4

Curriculum Planning of 2026 Master’s Degree in Department of Business Administration
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. . First Semester Second Semester
B Subjects RS £pE S ¥
Credits Hour Credits Hour
% i3 #1 p (14 ¥ £) Required Courses (14 credits)
% - £ & First Year
RS Seminar 2 2
G Research Method 3 3
= & & Second Year
[SERES Strategy Management
EoR Master Thesis 3 3
% £ 3§ P Department Required Courses
— & & First Year
¥ e
A E Marketing Management 3 3
PA 7% F I Financial Management 3 3
FEEER International Business Management 3 3
PR T Commercial Technology and Trend 3 3
FREHR Managerial Economics 3 3
FIE Managerial Accounting 3 3
Pin gL Logistics Management 3 3
JRAR ¥ Services Management 3 3
LA FRE L Human Resource Management 3 3
&R B8 LIRT Financial Technology and Innovation 3 3
B A 8 LAY Digital Transformation and Innovation 3 3
2ARFEFR Production and Operations Management 3 3
KR Y Organizational Behavior 3 3
[ Marketing Research 3 3
*PRIEH (7 4 Services Marketing 3 3
R {7 4 International Marketing 3 3
FaER Retailing Management 3 3
®FE Investments 3 3
PREFA k0 Management Information Systems 3 3
EERTARE Business Loaning Planning 3 3
e Technology Management 3 3
R Commercial Technology and Case Study 3 3
Ji st Applied Statistics 3 3
B A4 Management Decision Analysis 3 3
FRESEE Management Psychology 3 3
* £ FT 7 4 Innovative Marketing 3 3
e Brand Management 3 3
EppiptEs gL Financial Institutions and Management 3 3
ErTRETAD B Ié{cacrg;ltmg Information and Capital 3 3
¥ = 8 & Second Year
B EE Y g
EFEHT Business Ethics 3 3
K v T A Strategic Marketing 3 3
R Resgn Logistics Strategy and Management 3 3
bRl gL Website Planning and Management 3 3
gy Team Learning 3 3
S P Time Series Analysis 3 3
R pAas g International Financial Management 3 3
PATE T2 Theory of Financial Management 3 3
* £ AT % Innovation and Case Study 3 3
LS K-S Project Management 3 3
b dh g Supply Chain Management 3 3
* 5L R b Data Mining 3 3
LpEFEFR Business Operations Management 3 3
ER Y Qualitative Methods 3 3
Forng L Performance Management 3 3
FyEEEA Consumer Behavior 3 3




B A Green Marketing 3 3
EREGE Organizational Leadership 3 3
* 5w v R Multicultural Theory and Practice 3 3
R TR R Case Study of Brand Management 3 3
RAFHET () Extracurricular Internship Practical Study (Summer) 3 3
KRBT (-) Extracurricular Internship Practical Study (I) 3 3
R =R Overseas study 3 3
* 7 A Electronic Commerce

ke ’%; W ? fed Customer Relationship Management

B4R g Advertisement Strategy Design

BhEERE Futures and Options Markets
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Case Study of Financial Management
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Business English Presentation
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Extracurricular Internship Practical Study (II)

WlW W |lw|lw]|Ww]|w
W W |W|lWw|w|w]|w

# 3 Note :

LEEI P RBATELS (B 4N (5%~ 684 ) Ei33384 (LEEBIT L 24584)
Before graduation, each student should complete at least 47 credits, includes 14 required credits (Thesis 6) and 33 elective credits (at least 24 credits
should be completed in department elective courses).
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Student who has not studied subjects of Marketing Management, Financial Management, Human Resource Management, and Operation
Management...etc. at college must study the related elective subject without previous study and must pass. Student may study at university of this
school. But the course credit acquired will not be credited into graduate credits (similar name of subject must be affirmed and approved by Meeting of
Department Affairs). Besides, foreign student may study related elective courses of preceding 4 management-related subjects but review and consent
from faculty advisor and department head are required
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Common elective curriculum is fully mstructed in English for foreign students at School of Management.
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Students need to complete the academic research ethics education course for at least 6 hours before the final defence application.
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Related provisions of graduate credits shall proceed in accordance with Regulations Governing Master's Department of Business Administration.
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The department reserves the right to adjust the curriculum in response to external factors such as changes in regulations, suggestions of evaluation and

accreditation, or government program regulations. If there are any revisions, will be announced before the start of the semester, and the revised

content, scope of impact, and related supporting measures will be clearly stated to protect the rights and interests of students.
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