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National Chin-Yi Umver51ty of Technology
Curriculum Planning of 2025 Master’ s Degree in Department of Marketing and Distribution Management
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. First Semester Second Semester
P Subjects
g g pr E g pr
Credits Hour Credits Hour
% i £ p (10 ¥ » ) Required Courses (10credits hours)
% — % & First Year
e Seminar 1 2
Y Business Research Method 3 3
% = & # Second Year
(=) Thesis (1) 3 3
2 (2) Thesis (1I) 3 3
% ¥:Z 13 # P Department Required Courses
% — & £ First Year
{7 4 &) & 47 3 Marketing Sales Field
e R Lk Advanced E-Commerce 3 3
JRAX (T4 E 12 Service Marketing 3 3
SRR s ¢ Multimedia Technology Applications 3 3
o B3 e Internet of Things 3 3
REE M ~g J2 R 3 Advanced Customer Relationship Management 3 3
R Y ks Advanced Consumer Behavior 3 3
X Business Intelligence 3 3
¢ P 7247 % Management Field
RS AR LR P Statistical Analysis and Practical Applications 3 3
Sl PR AT Advanced Distribution Technology Management 3 3
FORLE B AT Advanced Database Management 3 3
A Rk Competitive Strategy 3 3
S g\Iﬁ’ hF2 Advanced Cost and Theory of Decision-Making 3 3
Ja 3 i A A R Distribution Chain and Franchising 3 3
LEEFTRAIEH Advanced Enterprise Resource Planning 3 3
fie 41 4~ i 4f 3 Distribution Logistics Field
B % 3 International Logistics 3 3
FEITEFE Advanced Operations Management
TEF T Operations Research 3 3
48 E TR 2 Advanced Supply Chain Management 3 3
% = # & Second Year
{7 4 &) & 47 3 Marketing Sales Field
it fF A 47 Regression Analysis
AR kY ak Advanced Integrated Marketing Communication
FEF* Smart Commerce 3 3
il E AT Distribution Chain Store Type Analysis 3 3
B 7 4 Advanced International Marketing 3 3
54 ¥ 747 3% Management Field
< Bdp s 13 Advanced Big Data Analysis 3 3
iR R0k Marketing Channel Strategy 3 3
EE ek Advanced Project Management 3 3
A A TR E AT Advanced Human Resources Management 3 3
A 7% 12 34 Advanced Financial Management 3 3
5 %E AT Multivariate Analysis 3 3
B vk Advanced Total Quality Management 3 3
Pl R Organization and Change 3 3
5P AR AT Multiple Criteria Decision Making 3 3
g\ AE rEEI Information Security Management 3 3
LB Es Sustainability Development and Management 3 3
fie 41 4~ i 4f 3 Distribution Logistics Field
B S Logistics Strategy 3 3
FEE 55%] BB R R Intelligent Transportation System and Applications 3 3
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Students in the Master’ s degree program of Distribution Management are required to take 40 credit
hours (including Thesis 6 credits, Seminar one credit, Business Research Method 3 credits).
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Students need to complete the academic research ethics education course for at least 6 hours before
the final defence application.
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The department reserves the right to adjust the curriculum in response to external factors such as
changes in regulations, suggestions of evaluation and accreditation, or government program regulations
If there are any revisions, will be announced before the start of the semester, and the revised

content, scope of impact, and related supporting measures will be clearly stated to protect the rights
and interests of students

3370 MOTE P B AT D



