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National Chin-Yi University of Technology
Curriculum Planning of 2019 Four-Year Degree in Department of Cultural and Creative Industries
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_+ &3 First Semester < £ 4 Second Semester
P Courses EP) % ET] EPS % 3y
Credits Lecture Internship Credits Lecture Internship
+ 2 3P (30 & 4 )General Required Courses (30credits hours)
% — & Z First First Year
B~ (-) Chinese ( 1) 3 3 0
=2 (-) Freshman English ( I ) 2 2 0
B RE(-) Listening and Speaking ( I ) 1 1 0
Fre e iv(-) History and Culture ( I ) 2 2 0
gy Art Appreciation 1 1 0
WMy (-) PhysicalEducation ( I ) 0 2 0
PAEBPETEEVHR(C-) All-OutDefenseEducation Military Training ( 1 ) 0 2 0
FOTEAL € RIEKT () Labor and Social services Education ( I ) 0 0 1
B= (=) Chinese ( I ) 3 3 0
A —E2 (D) Freshman English ( IT ) 2 2 0
E2RHE(C) Listening and Speaking ( II ) 1 1 0
e i) History and Culture ( 11 ) 2 2 0
5 #EY Music Appreciation 1 1 0
(<) Physical Education ( II ) 0 2 0
PAEPETEEVHR(C) All-Out Defense Education Military Training ( 1T ) 0 2 0
FOTEAL € RIEKT(Z) Labor and Social services Education ( I ) 0 0 1
% = & & Second Year
ERER IR Constitution and Democracy 2 2 0
1 783 B AT Liberal Arts General Study 2 2 0
Wy (=) PhysicalEducation ( II ) 0 2 0
12 el BEAR Liberal Arts General Study 2 2 0
() PhysicalEducation (IV ) 0 2 0
% = 8 Z Third Year
Liberal Arts General Study 2 2 0
Liberal Arts General Study 2 2 0
Liberal Arts General Study 2 2 0
% = F & Fourth Year (& % 1 ##2No General Required Courses)
% £ i3 P (56 ¥ 4 )Department Required Courses (56credits hours)
% — & i First Year
3 B Music Fundamental 2 2 0
Foemsg General Psychology 2 2 0
EAE T 4 Application of Chromatics 2 2 0
e v Introduction to Design 2 2 0
BB R Image and History 2 2 0
2 43R B Introduction of Creative Tourism 2 2 0
HpFprsh Introduction to Art 2 2 0
T BBLRES Pop Aesthetics and Creativity 2 2 0
2 AT 8PS Cultural and Creative Industry Marketing 2 2 0
¥ = § & Second Year
FIR A Creativity and Development 2 2 0
2 AR A S Introduction in Cultural and Creative Industries 2 2 0
¥Ry History of Chinese Culture 2 2 0
¢ b g BAEF A History of Chinese Culture - Specific Case Studies 2 2 0
U K Market survey and Data analysis 2 2 0
2 RIS Methods of Cultural Industries Design 2 2 0
2 AR E 2N TR Cultural Policy and Public Sector Resources 2 2 0
= An Introduction to Exhibition 2 2 0
rARY(2Y) Off-Campus Internship (Summer) 3 0 3
¥ = 8 & Third Year
AR AER %‘ BT Operations Administration of Culture Creativity Products 2 2 0
2 LR F A Cultural Civic Literacy 2 2 0
2 h2p e The Grands Cilivsations of the World 2 2 0
2R LEF I The Subject Practice of World's History 2 2 0
B G Workplace Ethics 2 2 0
FArERE(-) Project study ( 1) 2 0 6




% = & # Fourth Year

2 AR A EARR Creative Cultural Industries Development Tendency 1 1 0
FiE () Project study (I ) 2 0 6
2 ¥ RE Graduate Exhibition 2 2 0
A AIREEEY Application of Cultural and Creative Integration 2 2 0
_+ # 3 First Semester * & 3§ Second Semester
B Courses g0 i 2y g0 I E-BN
Credits Lecture Internship Credits Lecture Internship
K+ FE BB General Elective Courses
¥ — F EFirst Year (R T L FES #A2No General Elective Courses)
% = B # Second Year
RARABPRTEEZPRE) All-Out Defense Education Military Training 1 ) 0
(1)
FAFAPRTEER(E) All-Out Defense Education Military Training 1 , 0
(IV)
% = & & Third Year
Wy ER Physical Elective Course 1 2 0 1 2 0
rARP KT AT VAT All-Out Defense Education Military Training 1 ) 0
(V)
% = # & Fourth Year
fWTER | Physical Elective Course 1 2 0 1 2 0
4 iE 3 # P Department elective subjects
% — # Z First Year
4% % I 3% 13 Department joint electives
L RE TR Interpersonal relationship 2 2 0
AA#HEE Basic French 2 2 0
ikt f.' L Emotion Management 2 2 0
Bk E Tourism Franch 2 2 0
< £]3 338 i Electives for Cultural and Creative Marketing
2D T 3§ 2D Computer Drawing 2 2 0
HER B hE Arrangement of Musical Composition and Software Application 2 2 0
W F I The Technique of Film and Video Recording 2 2 0
AGAL i~ (EX L a2 Micro Credits(Computational Thinking and Programming) 1 1 0
AHE R Practical Sketch 2 2 0
B~ Pkt Layout Design 2 2 0
B 247 B TE Literature and Artistic Commentary,Editing and Publication 2 2 0
B g ihos § BliF Digital Video and Audio Production 2 2 0
He T {E > P (MV) Introduction to Digital Film Montage 2 2 0
AGALFE A (L1 EBEE L) | Micro Credits(Artificial Intelligence and Computational 1 1 0
% 417 4'E B Electives for Cultural and Creative Marketing
T FALRA Cultural Assets and Proposals 2 2 0
Fpemg Consumer Psychology 2 2 0
Qi (* BijiEt) Micro Credits(Animation Design) 1 1 0
% - & Z Second Year
4% % I iF 1 Department joint electives
Z%:g?i? ﬁ-‘] )_;})_ #‘ % ,i E Basic English for Cultural and Creative Industries 2 2 0
oA E e Taiwanese art history 2 2 0
PRRAEY AT Text Analysis on Gender Issues 2 2 0
HEEE S Introduction to Chinese music 2 2 0
cEEsE Taiwan Language and Cultural 2 2 0
cHr 2L ER Guide of Local History in Taiwan 2 2 0
gazi Culture of Gastronome &amp; Wine 2 2 0
O] Gender subject and Literature analysis 2 2 0
B AAEREES Advanced Professional English for Cultural and Creative Industrics 2 2 0
B R A7 ax Group Guidence& Practice 2 2 0
BIR I~ B IF Creative Script Writing 2 2 0
AR PR R TR Practice of Tour Manager and Tour Guide 2 2 0
2 413K 33§ i3 Electives for Cultural and Creative Marketing
TG Graphic Design 2 2 0
T F 3R Yotk Online Journalism Reporting and Editing 2 2 0
IR HEE Advanced A/V Operation 2 2 0
@/ (B F L iF) Micro Credits (Animation Design) 1 1 0
ol HATL I (-) Music Making and Software Application (1) 2 2 0
B FATE T (2) Music Making and Software Application (11) 2 2 0
FABESY Performance team management 2 2 0




;{im ® A 4 %)/ﬁq Cultural and creative use of Chinese characters 2 2 0
MR S Images and Text Layout Design Cultural & Creative Multi-media Art 2 2 0
R EHIx Advertising design 2 2 0
B RS kT Interdisciplinary operation of A/V 2 2 0
B2 & e ddE e AD Planning & Mass Media 2 2 0
< 4|7 4'E 3 Electives for Cultural and Creative Marketing
ChIAEE R Cultural Industries and Public Relations 2 2 0
Mk i Cultural Creativity Case Studies 2 2 0
c ARG ER L Folk Festivals and Marketing 2 2 0
Pl Al g o e Event Planning Design 2 2 0
Qi i (LEEM 2 FHF 44 17) | Micro Credits (How to Run Social Media) 1 1 0
c AP s A EHRT Taiwan Language Performance Skill 2 2 0
BRI Crisis Management 2 2 0
S FH0E Official Document manufacture 2 2 0
~ ﬁ,‘ | A &7 FrrE i Market Efficiency Evaluation of Cultural and Creative Products 2 2 0
AL FERSFEEY Management and Marketing of Celebration Activities 2 2 0
= & # Third Year
& ¥ F3E 3 Department joint electives
e ELE L Oral Expression and Proposal 2 2 0
v HAELE TR Cultural Issues and Movies 2 2 0
¢ # s FEES 2 L %38 | Taiwan Language and Cultural 2 2 0
o # e B Introduction to Taiwan Literature 2 2 0
e ARG P Folk Beliefs in Taiwan 2 2 0
Gl ) S Sutra Reading and Practices 2 2 0
% £l 3+3E 8 Electives for Cultural and Creative Marketing
& EEBE CIS Design ( Corporate Identity System Design ) 2 2 0
RS 4;! ﬁ"* ] iF Audio Picture Book Production 2 2 0
Fh L plE Mobil Device Applications of C&C Industries 2 2 0
AGAL S & (" 4 /5 %3h) Micro Credits (User Interface Design) 1 1 0
g 1 ARE A(- ) Recording Engineering Practice (1) 2 2 0
Brd 1 AR Ax(2) Recording Engineering Practice (1) 2 2 0
ol 4}‘-‘*’ §aR et Local Characteristics of Art and Product Design Over The Island. 2 2 0
e AR s ERER T Practice Words of Taiwanese Song 2 2 0
o AR SRR Taiwan Tour Attractions and Design 2 2 0
kS S Cultural and Creative Packaging Design 2 2 0
st pl R Creative Design of Art Visiting 2 2 0
% £]#74'E i3 Electives for Cultural and Creative Marketing
cHFRE AR LD Taiwanese Language Product Project 2 2 0
PAFRAEDSEEFE The Management and Development of Japanese Animation Industry 2 2 0
e el Integrated Marketing and Communication 2 2 0
2 %Y A The Pragmatic Way of the Creative Tour 2 2 0
MRS Culture Creative Industry Project Proposal 2 2 0
Qe v B Word of Mouth (marketing) on Web 2 2 0
¥ » B8 & Fourth Year
4 % i 13 Department joint electives
R (-) | off-Campus Internship (1) | | | | 122 | 12 | o
< £]3% 3+ ¥ B Electives for Cultural and Creative Marketing
s | Portfolio Design | | | I 2 | 2 | 0
< 4] 17 4§ & Electives for Cultural and Creative Marketing
AFT TR | E-Commerce Application of Social Network | 2 | 2 | 0 | | |
% 3= Note:
-~ BEZORBH1298 4 [wi3 868 L i EBT P ABEL(ETAAEEESLT S ITEL)]
Students should complete at least 129 credits before graduation, includes 86 required credits, 43 elective credits (elective credits should have at least
37 credits from department elective courses).
Sk THB AR EE Fad RGBS Y REPEIES ) o kR A
Please follow the rule of English, Computer Ability and Service Learning Graduation Threshold in National Chin-Yi University of Technology.
O BKTERAERL (ERA R, S () 5280 28BA3EL 3 SR S 101 B ERY - SHRGELR § §RU
i o
Liberal Arts General Study courses opened by College of General Education, are divided into 2 hours course with 2 credits or 3 hours course with 3
credits, ratified by Course Committee in 2012.
B HETRAFY (), REATERALA NEBEL > LT RFLLELEEL -

Fourth year course Extracurricular Intern ( T ) 's 12 credits are not eligible to be used as elective credits for the Department of Cultural and
Creative Industries, but can still be counted towards total credits needed for graduation.
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Requirements to graduate:
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1.Prior to graduating, students must participate in cultural & creative related tournaments hosted for both audiences inside and outside school a
minimum of 4 times, and at least one tournament must be competed on a national or international scale. Competitions held inside of the school
must only be hosted by the school. Participation in 1 international competition can be counted as 3 in-school competitions.

2.Students must complete both the required course "Graduation Curation” and the Graduation Exhibition before graduation.

3.0ff-Campus Internship (Summer) and Off-Campus Internship (I)’s achievement evaluation is assessed by internship teacher and practice unit, each
takes 50%. The internship teacher logs in the result according to the school regulations.



