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Curriculum Planning of 2024 Master’ s Degree in Department of Distribution Management
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. First Semester Second Semester
e Subjects
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Credits Hour Credits Hour
&g 4 p (10 5 ~ ) Required Courses (10credits hours)
% - # E First Year
LR ek Seminar 1 2
LEFT Business Research Method 3 3
% - % & Second Year
e (=) Thesis (1) 3 3
e (2) Thesis (1) 3 3
% ¥iEi3 4 p Department Required Courses
% — & E First Year
2 7 = ;% Research method
AR e i S A Statistical Analysis and Practical 3 3
TG Operations Research 3 3
Fis iy 4 -7 + 4% Core-ability of E-Commerce
il AL P E AT Advanced Distribution Technology 3 3
FORLE F ImAT Advanced Database Management 3 3
PHEE" o5 s e Advanced E-Commerce 3 3
Tecii f:ogy = kR EBF A General Electives Courses
Application SR AL Multimedia Technology Applications 3 3
Jo B e Internet of Things 3 3
AR S Non-Store Marketing 3 3
L EFRALIFH Advanced Enterprise Resource Planning 3 3
i ay 4 —pE % B % F 3 Core-ability of Customer Relationship Management
PRAR 7403 30 Service Marketing 3 3
REE B TP AT Advanced Customer Relationship Management 3 3
D R Yk Advanced Consumer Behavior 3 3
A Business Intelligence 3 3
;’%f\ﬂ oo 4 - dag 72 Core-ability of Supply Chain Management
Buspmess RS International Logistics 3 3
Management o sad AT 2 Advanced Supply Chain Management 3 3
= FE 24P General Electives Courses
A Competitive Strategy 3 3
FEIvEF Advanced Operations Management 3 3
& A 8 I Advanced Cost and Theory of Decision-Making 3 3
S A A 4 B Distribution Chain and Franchising 3 3
% - # & Second Year
#2737 ;% Research method
wEA Regression Analysis 3 3
FRE S Multivariate Analysis 3 3
ths it 4 -% F §ax Core-ability of E-Commerce
i M-Commerce 3 3
= k¥ 24P General Electives Courses
PR Fuippingm Strategic Logistics Management 3 3
AF < B A e Big Data Analysis 3 3
A1;31)clhincoaltoigoyrl AR A Decision Analysis 3 3
Faxream Information Security Management 3 3
2o SR AN Advanced Total Quality Management 3 3
L E R gd Organization and Change 3 3
PR T i Distribution Chain Store Type Analysis 3 3
2 iy 4~ s4d# 12 Core-ability of Supply Chain Management
syyE iR Rk Marketing Channel Strategy 3 3
»;| 3 e Inventory Management 3 3
Mﬁ:ég;g;t = FiE 2P General Electives Courses
R ek Advanced Store Facility Planning and Design 3 3
EEX-E e Advanced Project Management 3 3
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A £ i34 P General Electives Courses(#)
A*QEE; - A4 F R BT Advanced Human Resources Management 3 3
Business P4 7% 8 23 Advanced Financial Management 3 3
Management | BFF & F 1L International Retailing Management 3 3
PR Management of China Style 3 3
# 3 Note :
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Students in the Master’ s degree program of Distribution Management are required to take 40 credit
hours (including Thesis 6 credits, Seminar one credit, Business Research Method 3 credits, and Core-
ability courses at least 9 credits).
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Students need to complete the academic research ethics education course for at least 6 hours before
the final defence application.
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The elective courses are divided into 2 categories: Technology Application field and Business
Management field.




