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Before graduation, each student should complete at least 33 credits, includes 9 required credits (Thesis 6
credits and Research Methods 3 credits) and 24 elective credits (at least 24 credits should be completed in
department elective courses). (Elective courses are available for students of all years.)
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Students need to complete the academic research ethics education course for at least 6 hours before the final defence
application.
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Before graduation, graduates are required to fulfill one of the below academic achievements:
1. Before the degree thesis oral examination, an academic paper should be published in the name of the first author in a
domestic or foreign journal with a review mechanism.

2. Place 3 or better in a national competition at least once.
3. Publish a paper in the name of the first author at a seminar with a review mechanism.

4. Hold a public personal exhibition or performance once on or off campus.



