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National Chin-Yi University of Technology

Curriculum Planning of 2019 Master’s Degree in Department of Cultural and Creative Industries
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¥ - & & First Year
Pk | Research Methods | 3 | 3 | |
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% Papers 3 3
B Papers 3 3
% ¥ # p Department Required Courses
2 £l -4532 5 i3 Electives for Cultural and Creative Design
MIFZTT a2 LA ERF Local Language and Products Development of 3 3
Cultural Creativity
T AIF SR AT Studies of Creative Industrial Designing Methods 3 3
GrgpEy it @Ay Comparative Traditional and Contemporary Culture Studies 3 3
RPF T RS Introduction to design research 3 3
o EEL T Researching of Taiwan Fine Arts 3 3
L EY R Vo Researching of Chinese Fine Arts 3 3
RPFLPFET Design trend 3 3
RAIE S B Original Audio & Video Application 3 3
AR T R PN R Classical Culture and Cultural Creative Product 3 3
Development
< plASD BRBET Commercial Exhibition Study 3 3
2 A SRR BT The _Reasearch of Creative Industries Product Innovate 3 3
AR AT B T Visual Cognitive Psychology 3 3
KRBT Design case analysis 3 3
|74 483835 8 Electives for Cultural and Creative Marketing
RRAAENF ELPY Cultural aqd Creative_Production, and 3 3
Psychological Analysis of Consumer
S Ty Cultural Brand Research 3 3
2 HASEY E R AT Operations Administration of Culture Creativity 3 3
Products
THERESEY Cultural and Creative Resource Integrate Studies 3 3
ErABRAEFY Picture Book and Animation Industry Research 3 3
2 EIA S THEY Marketing Research of Cultural and Creative Products 3 3
> i‘] SRR Y = ;L' The researching and analyzing of cultural and creative cases 3 3
il i‘] & 308 7= ;L- Dynamical Creative Activities Planning and Researching 3 3
RRHIAEFRAELY The Development and Management of Creative and 3 3
Cultural Industry
EN AR R AP Folk belief and Cultural Creative Industies 3 3
THTERTIF AT E-Commerce Studies of Creative and Cultural
Industry 3 3
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Before graduation, each student should complete at least 33 credits, includes 9 required credits (Thesis 6 credits
and Research Methods 3 credits) and 24 elective credits (at least 24 credits should be completed in department elective
courses). (Elective courses are available for students of all years.)
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Before graduation, each student should complete Academic Research Ethics Education Course, which is 6 hours required

course with 0 credit.
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Before graduation, master students are required to fulfill one of the below academic achievements.
1. To complete, as the first author, one domestic refereed paper prior to the oral defense.

2. Place 3rd or better in a national competition at least once.
3. Publish one paper during a seminar.
4

Hold a public performance for audiences both inside and outside the school once.



