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Curriculum Planning of 2018 Master s Degree in Department of Business Administration
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e Subjects F\irst Semester Sec\ond Semester
g4 gp* g4 F p*
Credits Hour Credits Hour
&3 fLp (17 & &) Required Courses (17 credits)
¥ - & & First Year
LR Seminar 2 2
FEFREH Business Management Review 3 3
gk Research Methods 3 3
%= && Second Year
g e Strategy Management 3 3
BN Thesis 3 3 3 3
% ¥ 3 p Department Required Courses
¥ - & # First Year
b EE B g
EEEFR International Enterprise Management 3 3
740 F 1 Marketing Management 3 3
P4 7% 1 Financial Management 3 3
s e - The Technology Trend of Business
B OE AR Management ¥ 3 3
Managerial Economics 3 3
Logistics Management 3 3
Services Management 3 3
Human Resource Management 3 3
Decision Methods 3 3
7y Marketing Research 3 3
* PR3 i i 4 Services Marketing 3 3
Bk International Marketing 3 3
FaE Retailing Management 3 3
75 Investments 3 3
PFRFR AR Management Information Systems 3 3
ErFR BT A B Q;crilé?tmg Information and Capital 3 3
& ERFT R Entrepreneur Loaning Planning 3 3
HEMAFE Intellectual Property Management 3 3
FpE e Management of Technology 3 3
ER e ;:;g;sﬁni:zg of Business Management 3 3
Production and Operations Management 3 3
Pk A Technological Strategy Planning 3 3
FRAK A Management Decision Analysis 3 3
sk s Quality Systems 3 3
S System Methods 3 3
PR Management Psychology 3 3
KA RT (74 Innovative Marketing 3 3
L EGR Business Ethics 3 3
LS Brand Management 3 3
e Financial Institutions and Management 3 3
¥ - ¥ & Second Year
L EE AR
vk M T A Strategic Market Management 3 3
R R e g Distribution Strategy and Management 3 3
e b T [P Website Usability Test 3 3
bRl gL Web Site Planning and Management 3 3
DS Team Learning 3 3
PR B 7] A 47 Time Series Analysis 3 3
%P4 7% F 1L International Financial Management 3 3
P 73T 34 Financial Theory 3 3
LY i Innovation and Case Study 3 3
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Project Management
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Enterprise Energy Management




EFEFEFT Business Operations Management 3 3
* TR Data Mining 3 3

L E2 Y Qualitative Research Methods 3 3
R Design of Experiment 3 3

EEZELEFH Seminar on Business Law 3 3
Fong 1L Performance Management 3 3
L RN L S Multicultural Theory and Practice 3 3

FEEEs Consumer Behavior 3 3

B Ta Green Marketing 3 3

MG R Organizational Leadership 3 3

SRR TR R AT Case Study of Brand Management 3 3

LRI () Off-Campus Practical Research (Summer) 3 3

LRI (=) Off-Campus Practical Study (- ) 3 3

LR IEEE(2) Off-Campus Practical Study (=) 3 3
*TFE I Electronic Commerce 3 3
AEEM G Customer Relationship Management 3 3
B4R g Advertising Strategy Management 3 3
FE T AET F MRE M-Commerce Usability Test 3 3
HELERRE Futures And Options Markets 3 3
gy E-Learning 3 3
G EE K Rt Marketing and Management in China 3 3
EXEY L ES Green Supply Chain Management 3 3
*FEE EHEF Presenting in Business English 3 3
PAAS B % A 4T Case Study in Financial Management 3 3

% 3= Note :

LEED SR ATHEA 2B 1TEA (3% 684 ) 23084 (LEFBT 52084 ).
Before graduation, each student should complete at least47 credits, includes 17 required credits (Thesis 6) and 30 elective credits (at least 21 credits should be
completed in department elective courses).
23R EH RS E T I BEKT AT, 2 05 A (6] FF)AR -
Before graduation, each student should complete Academic Research Ethics Education Course, which is 6 hours required course with 0 credit.
SRR IO PRNETT P PR A R RS SR LIETE NEEE S ELER ZF IR E DYCREEEE RSy
ERg) RAFAEEELY o FHREEFPEI FRHBE 0 R AT
Student who has not studied Statistics with 4 course credits and above at college (junior college) must study Statistics (including course credit ever studied at
college) at university of this school as supplement in 1st grade of Master with 6 course credits in total (to pass with score of 60 points and above and re-study is
required for flunk) without being credited into graduate credits. Approval by faculty advisor to skip re-study is not subject to this limitation.
AAFE)FATBY AHPE - MBEE A FTREEZ L AATEFREPP F > L REGAGBV 2P 2 S F2 R F27 14
RAFIMB g LA FMBHFFL I MIITREFL o (B0 CHAPNEF LB ERREPT ) VBT ATER b bw P F T AP M AR
FomApEEEFE LAEFRRFR -
Student who has not studied subjects of Marketing Management, Financial Management, Human Resource Management, and Operation Management...etc. at
college must study the related elective subject without previous study and must pass. Student may study at university of this school. But the course credit
acquired will not be credited into graduate credits (similar name of subject must be affirmed and approved by Meeting of Department Affairs). Besides, foreign
student may study related elective courses of preceding 4 management-related subjects but review and consent from faculty advisor and department head are
required.
ShAL: FREREL LR EBL 2EX R G
Common elective curriculum is fully instructed in English for foreign students at School of Management.
BARM 2P A2 ik f EF I AL ST ] 4 g AR PHL

Related provisions of graduate credits shall proceed in accordance with Regulations Governing Master's Department of Business Administration.



